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Why Pay For Advertising?

Facebook organic reach continues decline...
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Why Pay For Advertising?

Facebook Advertising is measurable
(Quantify your ROI)

Facebook Advertising is fast
(Test and refine messaging to optimise budget)

Facebook Advertising is predictable
(Define your spend and reach)

Facebook Advertising is scalable
(Increase your budgets and results)
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Why Isn’t It Working?

Conclusion: 
Facebook Advertising can give you a predictable 

way to increase your leads and sales...

..And metrics to quantify your ROI.
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Why Isn’t It Working?

#1: It’s NOT Google.
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Why Isn’t It Working?

#2: You MUST Test and Measure. 
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Why Isn’t It Working?

#3: You NEED the Facebook Pixel 
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Why Isn’t It Working?

Conclusion: 
You Will NOT Win With Facebook Advertising Unless 

You Understand…

1. The importance of attention and engagement

2. The necessity of testing and measurement 

3. The need to invest in building audiences
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Online Marketing Objectives

The 3 Moving Parts Of The Puzzle: 
Engagement. Action. Conversion.
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Online Marketing Objectives

Step 1: Can you identify and engage your 
audience?

Facebook Advertising jonathanhowkins.com 14

Audience
Targeting

Advert
Proposition

Website
Offer



Online Marketing Objectives

Step 2: Will your audience take action? 
(ie leave Facebook)
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Online Marketing Objectives

Step 3: Will your prospects convert? 
(call, opt-in, or buy)
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Online Marketing Objectives

Feed The Facebook Pixel…
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Online Marketing Objectives

Conclusion:
There are just 3 things to consider...

1. Am I talking to the right audience?

2. Is my messaging connecting with them?

3. Does my offer compel them to take action?
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The Facebook Pixel

The What? How? And Why?
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My Facebook ID contains:
1. Demographics

(Age, gender, location etc.)

2. Characteristics
(Interests, likes, dislikes etc.)

3. Behaviours
(Engagement and interactions etc.)

4. Actions
(Comments, clicks, purchases etc.)

The Facebook Pixel stores 
all this data



The Facebook Pixel

How do I leverage the Facebook Pixel?

Use the Pixel to build highly targeted 
audiences

1. Off Facebook (via your website)

2. On Facebook (interactions with your FB content)
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The Facebook Pixel

Why is the Pixel valuable?

• More accurate targeting

• Increased relevance

• Increased conversions

• Decreased Ad costs

• Increase ROI
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The Facebook Pixel

Conclusion:
Your goal is to generate more data 

for your Facebook Pixel.
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Facebook Campaign Objectives

Which should I use?
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Online Marketing Objectives

Conclusion:
3 Simple Sequential Strategies...

1. Engagement

2. Action

3. Conversion
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Your Next Facebook Campaign

What You Need To Know: 

Is my target audience on Facebook? 
And can I identify and engage them?
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Your Next Facebook Campaign

How Do I Test This?

Post Engagement Campaigns
(using Video)

How to…Behind the scenes...Product 
experience...Top Tips...Common 

mistakes...etc

Facebook Advertising Strategies That Get Results – www.jonathanhowkins.com 29



Your Next Facebook Campaign
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Don’t use the Facebook Post Boost button



Your Next Facebook Campaign
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Facebook Ads 

Manager



Your Next Facebook Campaign

What Should I Post?

1. What product/service should I promote?

2. Who are my ideal audience?

3. What is my proposition?

4. How will I get their attention?
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Your Next Facebook Campaign

1. What product/service should I use?

Start with what’s already working

to narrow your variables

(My Example: free Facebook training) 
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Your Next Facebook Campaign

2. Who are my ideal audience?

Identify your audience demographics, 
‘Pains’ and ‘Gains’. 

(My example: Business owners in Farnham, 
GAIN: grow their business – ie more leads and sales, 

PAIN: stop wasting their marketing investment)

Facebook Advertising Strategies That Get Results – www.jonathanhowkins.com 34



Your Next Facebook Campaign

3. What is my proposition?

Connect your product features and 
benefits to removing their Pains or 

accentuating their Gains.

(My example: Attend this free training
and discover how to stop wasting your money

and get better results from Facebook advertising)
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Your Next Facebook Campaign

4. How will I get their attention?

Share some personal insights, 
experiences, expertise, or value, that 
targets your avatar’s Pains or Gains.

My example: “Here’s why hitting the Post Boost 
button is wasting your money”
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Your Next Facebook Campaign

My Campaign

3 minute video

4-day Campaign

Cost per 10s view £0.04

Total reach 6,574

106 people watched 25%

48 people watched 50%

47 Link Clicks

£46 spent

All places booked
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Demonstrate
empathy and expertise... 

and deliver value



Your Next Facebook Campaign

Client Campaign

2 minute video

30-day Campaign

Cost per 10s view £0.01

Reach 36,525

5,676 people watched 25%

1,830 people watched 75%

95 Link Clicks

£112 spent

17 sales leads
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Audiences and Targeting

Your 3 main targeting options:

(pre-created)

1. Saved Audiences

2. Custom Audiences

3. Lookalike Audiences
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Audiences and Targeting

Saved Audience: 

Based on demographics and interests

Custom Audiences: 

Based on customer files

Website data

Facebook Engagement

Lookalike Audience:

Based on a Custom Audience
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Facebook Audiences
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Facebook Audiences
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Facebook Audiences

Saved Audiences: They’re not just about targeting 
Demographics and Interests…

Think connections: 
Personalities, brands, websites, institutions, 

software, apps, magazines etc

(Example: Gary Vaynerchuk, FSB, iOD, Xero, 
Mailchimp, Business Matters etc) 
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Facebook Audiences

Enhancing Saved Audiences.
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Pro Tip: Use ‘Narrow Audience’ and 
‘Exclusion Audience’ to improve targeting.



Custom Audiences:

Lookalike 
Audience

Enhanced
Lookalike 
Audience

Audiences and Targeting
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Custom 
Audience



Audiences and Targeting

Conclusion:

Constantly building and refining your audiences 
based on metrics and Pixel data, will ensure your 

Ad Targeting and Budget are optimised.
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