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Since we’re talking about 
Social Media…

• You are welcome to connect with me on

• LinkedIn – Nicky Kriel

• Twitter - @NickyKriel

• Nicky Kriel everywhere



Trained and spoken 
in:
• India

• Greece

• U.A.E

• Qatar

• Cyprus

• U.S.A



Worldwide lists in 2019:

• Top 50 Social Media 
Marketing Influencers by 
TopRank

• Top 25 Social Media 
Influencers to Follow in 2019 
by SEOBasics

• Top Digital Marketing 
Influencers and Experts 
Worldwide by Inbassador

• Most Influential Women in 
Marketing and Social Media 
by GaryFox



What we are going to cover today

How to plan your monthly content How to get organised so it is easy How to get inspired and resources 
so that you never run out of ideas



Benefits of 
planning



Benefits 
of 

planning

• Don’t miss important dates 

• Consistent converting content in your feed 

• Create content in batches to save time

• Schedule in bulk to save time

• Never waste time wondering what to post 
today

• Saves hours each month



Purpose of posting on Twitter

• Build Trust (Know, Like & Trust)

• Help your customers along the Buying Journey

• Keep you Top-of-Mind

• Keep your existing customers happy

• Build relationships
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Joseph Campbell

• The Hero with a Thousand Faces (1939)

• The Hero’s Journey



Buyer’s Journey

Loyalty & 
Advocacy

Awareness & 
Interest

Consideration 
& Evaluation

Action & 
Conversion



Customer = Hero

• Everyone is the hero in their own story

• Well-defined Buyer Persona

• Really need to understand where the customer is at the 
start of the journey

• Where they want to go

• What’s stopping them from buying from you



You = Role of the Guide

• Insight into situation

• Wise advice

• Educate them to overcome obstacles

• Build hero’s confidence



Converting 
Content
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Builds Trust (Know, Like & Trust)

Helps your customers along the Buying 
Journey

Keeps you Top-of-Mind

P.S. You can plan this content ahead of 
time



5 Easy Steps to a Twitter Plan
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Create Content that 
Converts

• Know how your customers thinks & 
feels

• Match content with the Buyer’s Journey

• Create in batches

• Repurpose

• Curate



Categories

• What do I want to share about 
the business?

• What am I selling? 

• Who am I trying to attract?





Suggestions 
to add to your 
Categories

Quotes

Behind-the-scenes

Location

What other people say about you (Reviews, 
testimonials)

Products/Services

Community/ Charity



How often?



When?



Blank 
Calendar



Add your Key Dates

• Events

• Product Launches

• Seasonal Sales

• Promotions

• Exhibitions/Shows

• Planned Blog Posts



#1. Content that 
keeps you top-of-

mind



Maya Angelou

“I've learned that people will 
forget what you said, people will 
forget what you did, but people 
will never forget how you made 
them feel.”



Warm Fuzzy

• Quotes

• Inspirational images and 
videos

• Anything that encourages 
engagement

• Days of the year

• Days of the week
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Tips for Inspiration

• Quotes

• Days of the Month

• Days of the Week



Stencil



Select an image & layout



Add a quote & tweak the fonts



Days of the Year



22nd March



Easil’s Blog



Wave.video



Recurring 
Hashtags by 
Days of the 
Week

#TransformationTuesday

#TipTuesday or #TuesdayTip

#TravelTuesday

#TuesdayTreat

#WayBackWednesday or #WBW

#WisdomWednesday or #WednesdayWisdom 

#WellnessWednesday

#WomanCrushWednesday or #WCW

#HumpDay



Twitter Analytics: Events Tab



#2. 
Content 

that builds 
Trust



Build Trust

• Show that you know your 
stuff

• Show that you are human

• Share helpful information for 
your customer

• Help others

• Share what other people say 
about you

• Help people know what you 
do
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Type of Content to Build 
Trust

• Behind-the-scenes

• Your why

• Industry News

• Stories of your clients’ 
success or case studies

• Ways that you are 
supporting 
community/charities/enviro
nment/local business
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Behind-the-Scenes

• Take pictures of everything

• Encourage everyone in the company 
to get into the habit of taking 
pictures

• Record video via your smartphone

• Use apps like Boomerang for fun

• Go live on Twitter



Give people a 
sneak peek into 
your world



Curating 
Industry News



Spend 30 
minutes on 

Google



Twitter Lists



Create your own list



Subscribe to someone else’s list



Add your lists to a Dashboard like Tweetdeck



Other Sources of 
Great Content

• LinkedIn

• Quora

• Reddit

• BoredPanda

• Pinterest

• Slideshare

• Postplanner



#3. Content for the Buying 
Journey



Remember Your 
Customer has 
Obstacles



The Buying 
Journey -
Content
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Answer FAQ

Tips

Product or service information

How things work

What other people say about you

Behind-the-scenes (about your product or service)



Answer Questions Your 
Customer May Have



Answerthepublic



Generates results based on the questions people ask on Google



Repurpose
You already have content that can be recycled



Repurpose

• Blog content that you 
can use to create social 
media posts

• Blog content that can be 
used to create a video or 
infographic or Slideshare



Repurpose

• Company images that 
can be used as visual 
images or videos

• Evergreen content that 
you can reshare



Tools



Autogenerate content
Trylately.com



Lumen5



Wave.video



Easil



Pablo



Great sources 
of FREE photos

• Unsplash

• Pexels

• Rawpixels

• Pixabay (also have free video clips)



Schedule Your 
Content



Schedule

Use tools:

• Hootsuite

• Buffer

• Lately

Frees up time to engage with 
people



Free Social 
Media 

Calendar 
Template



Analyse to improve

• Twitter Analytics

• Google Analytics

• Your Scheduling Platform

• Followerwonk

• Tweetreach



Questions?
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• Twitter @NickyKriel

• LinkedIn Nicky Kriel

• nicky@nickykriel.com


