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EXISTING PROCESS

CHANGES TO BE MADE
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GET THEM TO PURCHASE YOUR
MAIN PRODUCT
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GET THEM EXCITED AT THEIR
INVESTMENT
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GET THEM TO INVEST IN YOU

STAGE X:
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GET THEM BACK IN THE GAME
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OBJECTIVE: Get them to buy
more of your products
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OBJECTIVE: Get them to buy your
core product
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OBJECTIVE: Get them to give you
a Testimonial
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ACTIVITIES: Sales Call, Discounts,
Improved Terms.

ACTIVITIES: Sales Call, Email
Marketing, Cross-Sell/Up-sell
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ACTIVITIES: AVATAR

Intro WORKSHEET
Product, MESSAGE
Discussion

TRANSITION
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Call

OBJECTIVE: Get them to make a

commitment to you
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OBJECTIVE: Get them to consume

some of your content
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OBJECTIVE: Make them aware of

your existence
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ACTIVITIES: Sales Pages,
Webinars, Live Events
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ACTIVITIES: Blogging, Videos, Social
Media, Presentations, Webinars
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ACTIVITIES: Networking, SEO,
PPC, Social Media
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